
Can we reframe colonialism for children  
and parents using familiar objects,
to encourage critical thinking and  
ethical consumer habits?



Last tutorial:
• Step back from roughs before getting to the rest
• 2 more for next week
• Consider Riso again, will bring stamped, vibrant quality
• Add sections, need to be clearer
• Contents inside binder?
• Page numbers
• Number the publications?
(• Mini reader draft and Proj. Contribution for next week)

Extra tutorial Matthew C:
• Prioritise design over production
• Add guiding information (contents etc), consider flow
• Its giving travel and atlas more than passort,
could that be reinforced?

• Writing to focus on contexts of passport over its 
design
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Looking ahead:
• Riso booked for 29th May
(• Zerox booked for 29th May)
(• Bath-based  Riso printer approached as backup)
• Profesisonal photography booking 28th May
• 21st May – all 5 booklets drafted, ring binder hand 
stamped with copy and front cover, map?
• w/c 28th May – finessing, prep Riso files for 29th
• 29th – printing and binding
• 30th-1st – Photography at home, prep 
Summative pdf, revise/typeset Research Summary
• 2nd June – PCSA submission





















PROJECTED CONTRIBUTION

This body of work investigates the role graphic communication design can play in  
shaping critical historical awareness and socially engaged learning. It came from my 
research into the passport as a colonial object that produces and reinforces its own 
politics. Those insights led me to reflect on my own education within the UK school 
system between and how little emphasis was placed on the realities and continuing 
effects of colonialism and Empire. As both a designer and a parent, I became increasingly 
aware of how these omissions shape cultural understanding, national identity and 
attitudes of my children in turn in the current UK education system. I do not want 
them to inherit an understanding of history that lacks critical engagement with 
Britain’s colonial past.

The project challenges my previous assumption of the neutrality of graphic 
communication design, positioning it instead as an active political and pedagogical tool 
rather than simply visual. Testing the publications with families revealed that concerns 
around the teaching of colonial history are shared by many parents and that an object 
based approach was a gateway to deeper engagement. 

 ‘The uniform section was very eye-opening for Betty as she loves shopping! So having 
these facts to back up our parenting on trying to encourage second-hand clothing 
when we can, was very helpful!’ 
Polly, Betty’s mum.

A teacher described the curriculum as “a political football”, highlights how educational 
priorities are often shaped by the ideological position of the government in power. In a 
contemporary political climate increasingly defined by polarisation, nationalism and the 
rise of what is commonly termed the far right in the UK and internationally, I believe 
there is an urgency to create opportunities for critical historical engagement wherever 
possible. Even small interventions that encourage young people and families to question 
inherited  and accepted narratives, systems of consumption and ideas of national ad 
global identities can have value.

Professionally, the works represents a significant shift in my professional practice as 
a book cover designer. It prompts me to think more critically about the cultural and 
political implications of the briefs I am part of and the responsibility I hold as a designer 
in shaping public understanding. Outwith professional or academic practices, I have 
noticed shifts in my vocabulary and thinking as a parent and individual, I am more aware of 
and can translate colonial legacies into positive discussion and behaviours in myself and 
my children.

I intend to continue developing and to publish this work through my book publishing 
and educational contacts, in order to contribute to wider conversations around colonial 
acknowledgement, curriculum development and the social responsibility of visual 
communicators. Maybe I can effect the same change in other parents and their kids  
by publishing Where’s That Really From?




